
In this issue, we publish four articles in fields of neuroscience that 

have sparked controversy.

Whether astrocytes exocytose neurotransmitters and therefore 

directly influence information processing in neurons has been the 

subject of heated debate for almost two decades. As part of our series 

on neuron–glia interactions, Hamilton and Attwell (page 227) review the 

postulated roles of ‘gliotransmission’ in neuronal function and discuss the 

validity of the arguments that have been raised for and against this concept.

A Perspective article by Klaus-Armin Nave, which is also part of the 

neuron–glia interaction series, addresses another controversial topic 

on page 275. Ensheathment by myelin restricts the access of axons to 

extracellular metabolic substrates, which might be a problem for the 

maintenance of long axons. Nave proposes that a hitherto overlooked 

function of ensheathing glia is to meet the metabolic demands of long 

axonal tracts for rapid impulse propagation and axonal transport.

Since their discovery in the 1990s, the function of mirror neurons — as 

well as their existence in humans — has been highly debated. On page 

264, Rizzolatti and Sinigaglia provide their view on the function of the 

parieto-frontal mirror system in action perception, focussing on evidence 

for and criticisms of the proposed role of this system in encoding the 

intentions and goals of the actions of other individuals.

Lastly, in a Perspective article on page 284, Ariely and Berns discuss 

how neuroimaging can be used in product marketing. Although some 

people have expressed concern about the use of ‘mind-reading’ techniques 

for commercial goals and others have criticized the interpretation of some 

neuromarketing data, the authors suggest that neuroimaging at an early 

stage of product development might provide valuable customer feedback.

f r o m  t h e  e d i to r s

Editorial officEs 
London NatureReviews@nature.com  
The Macmillan Building,  
4 Crinan Street,  
London N1 9XW, UK  
Tel: +44 (0)20 7843 3620; 
Fax: +44 (0)20 7843 3629
chief editor: Claudia Wiedemann
Senior editorS: Katherine Whalley, 
Leonie Welberg
aSSociate editorS: Monica Hoyos Flight,  
Cristian Bodo
copy editor: Katie Kingwell
Senior copy editor: Man Tsuey Tse
art editor: Kirsten Lee
art controLLer: Susanne Harris
Senior art editorS: Vicky Summersby,  
Patrick Morgan
Managing production editor: 
Judith Shadwell
Senior production editor:  
Simon Fenwick
production controLLer: Natalie Smith

editoriaL aSSiStantS: Jacques Smit,  
Laura Corns
web production Manager:  
Deborah Anthony
Marketing ManagerS: Tim Redding,  
Leah Rodriguez

ManagEMEnt officEs
London nature@nature.com  
The Macmillan Building, 4 Crinan Street,  
London N1 9XW, UK  
Tel: +44 (0)20 7833 4000;  
Fax: +44 (0)20 7843 4596/7
office Manager: Laura Firman
pubLiSher: Stephanie Diment
Managing director:  
Steven Inchcoombe
editor-in-chief, nature pubLicationS: 
Philip Campbell
aSSociate directorS: Jenny Henderson,  
Tony Rudland
editoriaL production director:  
James McQuat 

production director:  
Yvonne Strong
director, web pubLiShing:  
Dan Pollock
head of web production:  
Alexander Thurrell

new york nature@natureny.com  
Nature Publishing Group,  
75 Varick Street, 9th floor, New York,  
NY 10013-1917, USA  
Tel: +1 212 726 9200;  
Fax: +1 212 696 9006
chief technoLogy officer:  
Howard Ratner 
head of internaL SySteMS deveLopMent:  
Anthony Barrera
head of Software ServiceS:  
Luigi Squillante
gLobaL head of advertiSing and 
SponSorShip: Dean Sanderson
head of nature reSearch & reviewS  
Marketing: Sara Girard

tokyo nature@natureasia.com  
Chiyoda Building 5F, 2-37-1 Ichigayatamachi, 
Shinjuku-ku, Tokyo 162-0843, Japan  
Tel: +81 3 3267 8751; Fax: +81 3 3267 8746  
aSia–pacific pubLiSher: Antoine E Bocquet
Manager: Koichi Nakamura 
aSia–pacific SaLeS director:  
Kate Yoneyama 
Senior Marketing Manager:  
Peter Yoshihara 
Marketing/production Manager:  
Takesh Murakami 

india 5A/12 Ansari Road, Daryganj,  
New Delhi 110 002, India  
Tel/Fax: +91 11 2324 4186 
SaLeS and Marketing Manager, india: 
Harpal Singh Gill

Copyright © 2010 Nature Publishing Group
Research Highlight images courtesy of  
Getty Images unless otherwise credited.
Printed in Wales by Cambrian Printers  
on acid-free paper

cLaudia wiedeMann

Monica hoyoS fLightLeonie weLberg

katherine whaLLey

criStian bodo

▶ cover: ‘Mind your own business’ by Kirsten Lee, 
inspired by the Perspective on p284.
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